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Abstract: The dynamic of the contemporary society has determined the 
implementation of the technology in all areas of activity. The tourism sector has 
answered the new challenges by offering some alternatives aimed at ensuring the 
increase of the tourism destinations competitiveness: using ICT to collect data, 
information about tourists, using new technologies in order to increase tourists’ 
satisfaction and locals’ welfare; the interconnectivity of the interested parties 
(authorities, tourism service providers, tourists, locals) through digital platforms; 
offering a unique experience, customized services to tourists using ICT, increasing 
the degree of competitiveness of the tourism destinations and their sustainable 
development with the help of new technologies; the innovation offered by ICT as 
differentiation element of the tourism offers of a destination. Thus, the smart 
tourism destination represents an approach centred on capitalizing the advantages 
offered by ICT contributing to the increase of competitiveness and sustainability of 
tourism destinations. The purpose of this paper is to present different approaches 
of the smart tourism destination. 
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1.Introduction 

According to the World Tourism Organization (2019) smart tourism is a step 
forward in respect to the destination management and it involves: management, 
innovation, technology, accessibility and sustainability (World Tourism 
Organization, Digital Transformation, 2019). 
As far as the European Commission’s approach is concerned, smart tourism is a 
type of tourism that answers the new challenges and demands of this sector, which 
undergoes continuous changes, including the evolution of the digital tools, products 
and services, equal opportunities of access to all tourists, sustainable development 
of the areas, support for creative industries and local heritage (European 
Commission, Tourism, 2020). 
In 2018, the European Commission started for the first time a competition in order 
to designate the “European Capital of Smart Tourism”. 38 cities and 19 Member 
States of the European Union applied for the title of European Capital of Smart 
Tourism in 2019. In 2019, the winners were: Helsinki and Lyon. In 2019, the 
competition for the European Capital of Smart Tourism was organized in 35 cities 
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from 17 Member States of the European Union. Gothenburg and Málaga were 
declared winners of the title of European Capital of Smart Tourism for 2020. 
The cities participating in the competition were invited to present and share their 
innovative projects, ideas and initiatives implemented in each of the four sections 
of the competition: accessibility (opportunity to travel for all tourists even for those 
with disabilities, means of transport, which ensures easy access to all categories of 
tourists), digitalization (offering products and services using ICT), sustainability 
(protection of natural and human resources in balance with the economic 
development), cultural heritage and creativity (efficient exploitation of the cultural 
heritage and creative industries so as to offer unique experiences to tourists) 
(European Commission, European Capital of Smart Tourism, 2020). 

 
2.Methodology of the research 
This paper seeks to highlight different approaches regarding smart tourism 
destination. The steps performed in carrying out this research were the following: 
studying the literature, selecting the papers according to the number of citations 
using the Google Scholar database, qualitative analysis of the selected papers and 
issuing some conclusions. 
 
2.1. Smart tourism destination 
Lamfus and Alzua-Sorzabal (2013) define the smart tourism destination by taking 
into account the manner in which technology can help the destination become a 
more suitable place to meet the needs of locals and tourists. As far as the “smart 
city” notion is concerned, Lamfus and Alzua-Sorzabal (2003) consider that the 
entire concept and its development is based on the development and 
implementation of the Information and communications technology (ICT) and on 
the involvement of the city’s citizens.  
The authors approach the concept through the implementation of new technologies 
in the performance of tourism activities, in order for these to contribute to the 
increase of tourists’ satisfaction and the locals’ welfare.  
Buhalis and Amaranggana (2013) consider that the implementation of technology 
in tourism destinations requires interconnecting the interested parties by means of 
platforms, with the help of which information on tourism activities can be 
immediately accessed.  
Buhalis and Amaranggana (2013) believe that the purpose of using ICT in tourism 
activities is to enhance the tourism experience, to improve the efficiency of 
resource management in order to maximize both the competitiveness of the 
destination and consumer satisfaction, while demonstrating long-term 
sustainability.   
Buhalis and Amaranggana (2014) state that smart tourism destinations are 
essential for providing personalized services to tourists, taking into account several 
aspects including: real-time access to information in order to collect data regarding 
the users, giving feedback on the provided services as well as a dynamic platform, 
which would allow the exchange of information between the interested parties so 
as to promote integrated services.  
The approach formulated by Buhalis and Amaranggana points out to the entire 
complexity of the concept in terms of the interested parties and of the advantages 
arising from the implementation of ICT in tourism destinations.   
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Gretzel et al (2015) define smart tourism as the one supported by integrated efforts 
within a destination in order to find innovative ways to collect and capitalize the 
data derived from the exploitation of the infrastructure, social connections, 
government sources and people, together with the use of advanced technologies in 
order to transform them into experiences, valuable business proposals with a clear 
emphasis on efficiency, sustainability and new experiences during the trip.  
The authors interpret the smart tourism destination as a useful tool for obtaining 
valuable information from all interested parties.  
Lamfus et al (2014) consider that a tourism destination is smart when it intensively 
uses the technological infrastructure provided by a smart city to: improve the 
tourism experience and empower destination management organizations, local 
institutions and tourism companies in order to take decisions and act on the 
information collected, managed and processed through the technological 
infrastructure. In the authors’ view, the use of ICT for obtaining valuable information 
represents the main advantage for the interested parties. Information that helps to 
establish decisions on the design of new tourism products and their marketing in 
the most advantageous conditions.  
Lopez de Avila (2015) defines the smart tourism destination as being based on a 
state-of-the-art infrastructure, guaranteeing the sustainable development of tourism 
areas and facilitating the interaction and integration of tourists, improving the locals’ 
quality of life. This definition is of topicality and it highlights the need to redirect the 
management policies of the tourism destination for the medium/long term 
performance of sustainable tourism activities in order to ensure the integration and 
interaction of tourists and the increase of locals’ quality of life.  
Xiang et al (2015) consider that the smart tourism destination has been adopted as 
a strategic tool for destinations around the world, in order to support the provision 
of tourism experiences to tourists, to efficiently communicate with consumers and 
to measure and evaluate the competitiveness of the tourism destination. The 
definition stated by the authors represents a vision that has communication as a 
central element. The purpose of this communication is to obtain information, 
process it and then create tourism products and services that would generate the 
increase of the competitiveness of the tourism destinations.   
Vargas-Sánchez (2016) suggests the following definition: the smart tourism 
destination is based on an extensive use of state-of-the-art technologies in order to 
create an advanced digital space through an integrated network of management 
systems, platforms, any kind of data so as to improve the overall management of 
the destination and to ensure its differentiation and competitiveness. 
Li et al (2016) consider that smart tourism represents the ideal place to meet the 
tourists’ needs and increase their satisfaction, while achieving the distribution and 
use of resources. Li et al (2016) also appreciate that smart tourism represents an 
omnipresent tourism information service offered to tourists during the trip and a 
bilateral flow of information between the tourists and the interested parties (2016). 
In comparison to the previously formulated approaches, the authors note the role of 
technology implementation in tourism activities as a means of efficient use of 
resources (human, financial, material and informational). These resources 
contribute to the achievement of the objectives of any tourism destination, namely 
attracting tourists. 
Jovicic (2017) formulates an approach according to which the smart tourism 
destination is a knowledge-based destination, where ICT is used in order to provide 
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a platform that allows a quick exchange of information regarding the tourists. 
According to this point of view, the use of ICT in choosing a tourism destination 
represents a cognitive process based on tourists’ selection of the information 
obtained from different sources: Internet, specialized tourism sites, travel blogs and 
tutorials. By using technology, the tourist has very fast access to information 
sources on tourism products or services s/he is interested in. 
Vecchio (2017) formulates as the final objective of the smart tourism destination 
the increase of the tourism experience maximizing the destination competitiveness 
and consumers’ satisfaction paying attention to long-term sustainability. Supplying 
some tourism products, designed to meet the tourists’ needs, leads to a favourable 
position on the tourism market, in accordance with the principles of a sustainable 
exploitation and development of natural and anthropogenic tourism resources. 
Jasrotia and Gangotia (2018) link smart tourism destinations with smart cities. 
Starting from this premise, the authors define the smart tourism destination as 
smart cities that use information technology and innovations to offer pleasures and 
experiences to tourists. The authors condition the development of smart tourism by 
the cities where ICT has been successfully implemented. This fact would limit the 
possibility to develop smart tourism in rural areas, even in case the infrastructure of 
these places would allow it.  
Liberato et al (2018) state that a smart tourism destination should be able to 
incorporate technological development and develop innovative activities. Moreover, 
these destinations should also be able to combine these capabilities with digital 
spaces, information processing and tools, which allow transferring the technology 
and exchanging knowledge. The authors' approach offer a technical perspective on 
the concept of smart tourism regarding the implementation of new technologies in 
the tourism sector. 
Serra and Baidal (2018) consider that smart tourism destinations are receiving an 
increasing attention from government organizations and destination management 
organizations, by means of policies implemented in many destinations. The same 
authors (2018) state that the impact of the policies regarding smart tourism 
destination remains largely unknown. In this context, the destination management 
organizations (DMO) play a central role in implementing government policies on 
smart tourism. 
Shafiee et al (2019) talk about smart sustainable tourism destination and consider 
that the major challenge of current tourism destinations is to find solutions, which 
would allow a smarter use of resources and improve the locals’ and residents’ 
quality of life through sustainable means. The authors approach the concept from 
the point of view of the new directions that should be pursued in the development 
of tourism activities for tourism destinations.  
In Figure 1, a schematic representation of the elements that contribute to the 
delimitation of the concept of smart tourism destination was created.  
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(Source: Made by the author) 
Figure 1: Approaching the concept of smart tourism  

 
3. Limitations and further research 

The smart tourism destination represents a way to correlate the needs of 
tourists with the interests of the tourism service providers and local authorities by 
using ICT. This approach of the tourism destination issue represents a common 
result of all the interested parties so as to ensure the competitiveness of tourism 
destinations, under the conditions of the ICT implementation in the performance of 
tourism activities. 

This paper represents an attempt to illustrate different points of view 
regarding the smart tourism destination. The limits of this paper are given by the 
fact that a selection of specialized papers was made using only the criterion of the 
number of citations thus, not achieving a global presentation of this issue. 

In the future, it would be advisable to study the interdependence between 
the current approaches of the concept of tourism destination: smart tourism 
destination, sustainable tourism destination and friendly tourist destination. 
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