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Abstract: Lately, a sustainable development has been more and more discussed and, 
implicitly, the service sustainability in the context of globalization. This is why, with this 
approach, the role of the human and, naturally, of the society was observed in carrying out 
educational, religious and cultural activities. 
By analogy with a new product’s development steps, the phases necessary  for the 
development of a new service concept were advanced. By means of qualitative and 
quantitative researches, the ideas necessary for the development of a new service were 
generated. From the great number of propositions, the most important ones were selected 
through qualitative researches. These were used in creating the new service.  
The cultural-religious educational service is the result of these activities, being a concept of 
the lateral marketing, but also a concern for a sustainable development. This service 
merged three distinct concepts (education, culture and religion), taking into account that 
information and knowledge are central for the progress and sustainability of a society's 
development.  
This service is a new concept by means of which one shall target how we may achieve the 
prevention of certain tendencies of school drop-out, new didactical methods and forms 
being tested this way, having as main purpose a better teacher-child, child-teacher, child-
child, teacher-teacher communication. 
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1. Introduction 
Currently, marketing recognizes several directions: societal marketing, lateral marketing, 
cultural marketing, strategic marketing etc. Thus, the general theory covered the 
understanding and reflecting of the most relevant planning phases in the context of a 
sustainable development, with the supplement of approaches specific to culture, religion 

and education. 

The phases preceding the set out of marketing strategies (generating ideas and creating 
and testing the concept of product) are problems settled with the help of qualitat ive and 
quantitative researches. The scope of these researches was to detect emergent needs of 
the children and obtaining ideas from respondents with the purpose of generating a new 

and sustainable service. 

Pursuant to the latest approach regarding this discipline, corroborated with the principles of 
sustainability alongside the following chapters: Methodology used for creating a new 
service, Cultural-religious educational service, results and importance for a sustainable 
development, this approach shall facilitate laying the foundations of new horizons based on 
knowledge, on human and intellectual capital, in other words, a new children-effective 
service was created. 
The main points of this article seize the most important aspects for shaping the cultural-
religious educational service. In the same time, the development and supply of remedial 
teaching activities (validation of prior teaching, detection of gaps in training, recovery 
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hours, professional and psychological orientation, guidance etc.) should represent a very 
important aspect for the persons involved in this approach, either children, parents, teacher 
or priests. 
 
 
2. Methodology used for creating a new service  
With this research, the focus shall be placed on children with ages between 10 and 14 
years as they represent the targeted segment of users; in the same time, the fact that they 
are very pretentious deserves regard. In elaborating the strategy, a series of request shall 
be considered, expressed directly by pupils and high school students or by their next of 
kin. 
Taking into account that currently, in Romania and anywhere in the world, there is a very 
large number of people affiliated to a cult or another, the segment of users targeted by this 
approach shall take into account the following aspects: 

■ Necessity of development and of providing for remedial educational activities 
(Ministry of Labour, Family, Social Protection and Elderly, website) (SCG, 2008-
2014) for children (validation of knowledge acquired previously, detection of 
gaps in training, recovery hours, professional and psychological orientation, 
guidance etc.) but also for “School after School” program specific activities (The 
Ministry of Research, Youth and Sports) (MECTS, 2011)

 
also designed for 

children; 
■ Depending on the individual school performance, but also on the school year, 

children with ages between 10 and 14 years have knowledge of a certain level; 
■ The school drop-out rate in 2011/2012 in the Romanian middle school is of 

1.9%. 
The small service users (the children) are currently confronting with various issues. In what 
concerns the needs of middle school and high school students, the globalization brings into 
attention the following needs (The Civil Society Development Foundation, website) (FDSC, 
2010: 5-13): 

■ conventional, intervening in the child’s process of education and development; 
they can be identified with the needs appearing in Maslow’s hierarchy 
(physiological, safety, belongingness and love, esteem, self-actualization and 
self-transcendence); 

■ hidden, with the purpose of being hard to notice; they can be identified only if 
certain behavioural aspects of children are taken into account. They are owed to 
negative social phenomena or to ways of reacting in certain circumstances in an 
abnormal manner; 

■ emergent, representing an important category of new challenges, issues to be 
analyzed and settled, but also favourable situations young people and children 
confront with, not experienced by previous generations.  

A series of manifestations have been observed among children within the study “Emerging 
needs of children in Romania” (The Civil Society Development Foundation, website) 
(FDSC, 2010: 5-13):  

■ Because of the lack of proper examples, the children are disoriented, they are 
not aware of the standards and their values and role models are replaced;  

■ Children are influenced by role models promoted by mass-media;  
■ Mass-media shows values which contradict those explained by parents, 

teachers or books the children study.  
For new ideas to be investigated, the accent was laid on the opinions and observations 
(recommendations) of the potential users’ parents. This is why, in 2012, a survey was 
carried out including, among others, two questions relevant (Săvoiu, 2004: 37) for this 
study (direct research) (Ioncică, 2000: 177), respectively:  

■ Question at point 10: Do you see fit that the cultural services to include new 
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services based on the values accepted by the Church in the European context? 
■ Question at point 11: Concerning the question at point 10 (previous question), 

what kind of services do you have in mind? 
From 100 persons questioned, 73 think that the development of a new concept based on 
the values accepted by the Church in European context is relevant within the cultural 
service. The most significant recommendations are: 

■ Services promoting peace and improvement of cooperation between nations; 
■ Cultural services for young people;  
■ Services promoting understanding and tolerance in relationships between 

people; 
■ Services promoting peace and harmony in society;  
■ Theatre with Byzantine art performances;  
■ Services insuring the promotion by means of Church of intercultural cooperation; 
■ Supporting young artists in all domains;  
■ Services of cultural partnership for educational purposes;  
■ TV shows centred on promoting less known religious places;  
■ Services laying the stress on the development of the aesthetical aspect of 

churches; 
■ Services based on ensuring vital aspects for society in general and children in 

particular;  
■ Promoting church values (developing a civic spirit);  
■ Services for cultural guidance and development of a greater number of religious 

values;  
■ Services promoting tolerance between people;  
■ Educational services for children;  
■ Development of services able to contribute to creating new places of work; 
■ Services promoting the orthodox culture;  
■ Libraries with religious specificity;  
■ Cultural services outlining the importance of marriage and of right to a religion; 
■ Services making the teachers more conscientious about the responsibility of 

their activity;  
■ A connection which might lead to better informing on the religious culture in the 

European Union;  
■ Services concerning a better knowledge of history of religions and a better 

collaboration between churches;  
■ Collaboration with military services regarding various cultural and educational 

aspects;  
■ Services to promote religious tolerance;  
■ Services to develop the concern for classical music and religious traditional art;  
■ Services making the people aware of the negative influence of globalization 

regarding the people exploitation in different socio-cultural environments; 
■ Services for people under-privileged in what concerns the culture and education; 
■ Services laying more stress on moral, cultural, social and political aptitudes;  
■ Services promoting the trust and the faith;  
■ „School education” scientific services, „Honesty and friendship” moral services, 

„Close to church” religious services;  
■ Intercultural exchanges, tolerance between religions, promoting the religion in a 

balanced way, without aggressiveness or importunity;  
■ Education though faith, psychological therapy through faith, social assistance;  
■ Balanced development between all faiths; 
■ Promoting in media the cultural aspects of known cults;  
■ Making the young people aware and attracting them towards faith by means of 

cultural activities;  
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■ Services laying the accent on religious information within education;  
■ National and international art exhibits organized in Romania.  

From this multitude of ideas, the ones having no interest have been eliminated. For this 
purpose, during the period of time 01.08.2013-15.08.2013, a semi-controlled deep 
interview (Cătoiu, 2009: 119-120) has been conducted to which nine Romanians took part, 
selected according to religion and family status. The approach targeted:  

■ Determining, with the help of respondents, a series of fundamental categories of 
values;  

■ Identifying the connections between the references of values mentioned by the 
respondents and their family status (if they have children/nephews or not);  

■ Establishing the role played by the religion and by the religious units in the family 
of the questioned persons;  

■ Determining the role of the religious units for communicating references of 
values and acknowledged life principles on certain formal and informal ways 
down to the new generations;  

■ Naming other legal or natural persons and the manner in which they may involve 
in the recommended activities;  

■ Determining the most important methods and forms of communicating down to 
children and teenagers with ages between 10 and 14 years of values and life 
principles, by means of religious units;  

■ Identifying a series of names for this type of service and the sum of money the 
family would pay for it;  

■ Identifying the period of the year and of the day when the children and parents 
would be willing to make time for this type of service.  

The nine persons that have been interviewed stated that they are religious people, using 
the religious services in different ways, respectively each Sunday (two persons), only with 
the occasion of important holidays during the year (five persons), on certain events and 
occasions (two persons). All nine persons taking part in the interview are worried about the 
weak results in the 2013 Baccalaureate and consider that the most important values for 
educating a child include: culture, generosity, development of the winning spirit and 
exceeding this threshold, parents, Christian and moral education, responsibility, faith, work, 
family and correctness.  
The methods considered by the respondents to be the most important for communicating 
certain values and life principles down to children with ages between 10 and 14 years are: 
thematic camps, catechism lessons, the sermon after the Divine Liturgy, positive examples 
of those around them, television, radio, press, theatre, museums, competitions.  
This service is considered to be relevant by seven of the participants and could be named: 
Improvement, Religion for all, Meditations, Civic Education, Educational Culture and 
Religion. The most favourable period would be the summer holiday (8 to 24 hours per 
month) and the family members would pay on average 50 to 60 lei/hour, except for those 
who mentioned that they would use this service on a free basis.  
 
 
3. The cultural-religious educational service, results and significance for a 
sustainable development 
A planning and a short-term development program (two years) were carried out for the 
cultural-religious educational service. In order to introduce a certain novelty, each year this 
service shall be improved and shall also receive a new thematic approach. This way, the 
planned activities shall be carried out as thematic classes (Pană, 2011: 64-66) organized 
by the religious units. In conformity to the ideas expressed by the parents of the potential 
users, the most adequate thematic areas are introduced in the table below:  
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Table 1: Thematic approaches of the cultural-religious educational service  

No.  

Project 
themes for 
the cultural-
religious 
educational 
service  

Project 
year 

Thematic 
classes Reasoning  

1 

Cultural-
religious 
educational 
service and 
moral 
principles  N 

Class 1: 
Educational and 
religious values  

Two years were 
advanced for this 

service, taking into 
account that there are 

budget policies 
concerning the 

European funds that can 
be assigned during the 

period 2014-2020 (SCG, 
2008 - 2014). During the 

two years of 
implementation, ESF 

(European Social Fund) 
non-reimbursable 
financing shall be 

considered. 

Class 2: Cultural 
and moral 
values 

2 

Cultural-
religious 
educational 
service and 
traditions N+1 

Class 3: 
Traditional an 
real values 

Class 4: Human 
and religious 
values 

Source: drawn up by the author; 

 
In the previous table, the cultural-religious educational service themes have been grouped 
on four types of thematic classes. They represent standard projects at the level of the 
management unit (Metropolis). The suggested themes shall be observed by all 10 units 
involved in implementing them. 
The four thematic approaches shall address children with ages between 10 and 14 years, 
taking part in activities carried out by the Church and who may originate both from poor 
families, but also from families with high revenues, whose parents don’t have enough time 
to check on their home assignments or don’t have the field knowledge necessary to 
perform proper verifications.  
The cultural-religious educational service has as general objective: to encourage the 
transfer of information between generations and in the same time to contribute, during the 
summer holiday, to the improvement of knowledge in different disciplines, of children with 
ages between 10 and 14 years. 
On short term, the thematic classes (recommended under table no. 3) shall have a 
duration of 48 hours each year, during the summer holiday. The possibilities of approach in 
what concerns the period and the duration are showed below:  
 
Table 2: Propositions concerning the manner in which the thematic activities suggested 
should be carried out 

No. 
Period of 
development 

No. of 
weeks 

No. of 
days/week 

No. of 
hours/day Motivation  

1 
Summer 
holiday 4 3 4 

In order to meet the 
conditions 
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2 
Summer 
holiday 4 4 3 

requested by the 
“School after 

School” program, 
12 hours per week 

shall be 
recommended  

3 
Summer 
holiday 4 6 2 

4 
Summer 
holiday 4 2 6 

Source: drawn up by the author; 
 
Regarding the manner in which the course of the program is organized, the activities of the 
thematic classes shall be scheduled during summer holidays, from Monday to Friday, in 
the following manner:  

■ between 10
00

 and 14
00 

hours (when organizers choose to carry out the activities 
during three days, for fours hours per day;  

■ between 10
00

 and 13
00 

hours (when organizers opt to carry out the activities 
during four days, for three hours per day);  

■ between 10
00

 and 12
00 

hours (when organizers choose to carry out the activities 
during six days, for two hours per day;  

■ between 10
00

 and 16
00 

hours (when organizers choose to carry out the activities 
during two days, for six hours per day.  

Taking into consideration the qualitative research concerning the values and the reference 
system that should guide the children and teenagers (introduced previously), and, in the 
same time, the opinion of the nine persons taking part in the semi-controlled deep 
interview that has been conducted for this approach, two modules shall be suggested for 
each of the four themes (a mandatory - O and an optional module - o) (Suciu, 2000: 145) 
that could be carried out each year, for a period of four weeks (during the summer holiday), 
for 12 hours per week. Each religious carrying out activities recommended in these 
thematic classes shall adapt their time schedule according to one of the alternatives 
introduced in the previous table.  

Table 3: Creating the Service – several alternatives 

Program 
Name 

Constitutive 
activities 

1
st
 Variant – 

Package 
component 

2
nd

 Variant - 
Package 

component 

3
rd

 Variant - 
Package 

component 

O o O o O o 

E
d

u
c
a

ti
o

n
a

l 
a

n
d

 

re
lig

io
u

s
 v

a
lu

e
s
 

Mathematics x   x   x   

Romanian 
language x   x   x   

Physics   x x     x 

Chemistry   x x     x 

Biology       x x   

Geography       x x   

Visits   x         

Excursions    x         

C
u

lt
u

ra
l 
a

n
d

 m
o

ra
l 

v
a

lu
e
s
 

English x   x   x   

French x   x   x   

German   x x     x 

Italian   x x     x 

History        x x   

Religion       x x   

Drawing   x         
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Sourc

e: 

exec

uted 

and 

draw

n up 

by 

the 

autho

r 

 
The 

activit
ies 

parts 
of 

each 
alternative have been grouped on mandatory and optional actions. Each alternative and 
absolutely each program include activities from the curricular field of already known, 
disciplines that shall be approached both from a theoretical and from a practical point of 
view.  
The four thematic classes, regardless of the chosen alternative, have as purpose the 
education of young generations in the spirit of true values, with the help of  the generations 
and people who can represent authentic role models for the society.  
 

 
4. Conclusions 
Through this service, certain activities targeting the prevention of school drop-out shall be 
carried out. In the same time, new didactical forms and methods shall be tested, with the 
main purpose of redefining new ways of approaching the child-teacher, child-child, 
teacher-teacher relationships.  
With this approach, one has introduced a series of activities valuable for a harmonious 
development of pupils with ages between 10 and 14 years, whose parents don’t have the 
time or knowledge necessary to get involved in their children school education. 
The feedback for this service must have as reaction the school performances of students 
taking part in activities of the recommended thematic classes and the development of a 
partnership built on trust and cooperation between teachers-community-children and 
parents. Only this way one shall profit from the results of the remedial educational activities 
carried out for the benefit of the community and the society today and tomorrow. 
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