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This study focuses on analyzing the Romanian works on strategic management – a specific field 

of management theory. The literature to be analyzed is referred to the Romanian environment 

due to the national authors writing in Romanian on the one hand, and to the source of diffusion 

involving the products which were developed on the other.  

This study evaluates the strategic management theory representation and reflection in the works 

issued in Romania by Romanian authors during the last two decades. Such an assessment is 

valuable for the evaluation of the development level related to a rather novel field of to the socio-

economic area..The evaluation is also useful in order to devise curricula for the faculties 

providing training programs related to business and institution management. 

The study schema taken into account is discussed by reviewing similar examples selected from 

the foreign literature. The works to be analyzed were selected taking into account the interest 

triggered by the prestige of the quoted authors and by the analysis schemes they used. The 

approaches related to a specific segment of management are compared to the ones dealing with 

the field as a whole. “The form oriented references” of the study are compared with the practice 

developed in the countries considered as sources for the management theory. 

The research has mostly a descriptive character with a longitudinal approach focused on the last 

two decades. The qualitative aspects prevail, even if an amount of quantitative references are 

also taken into account. The quantitative approach attempts to provide a wider image where 

certain approximations are used in order to build a basis of reference. With no intention to 

develop case studies, the examples were preferred to doubtful quantitative determinations related 

to the relevance of representation, which could have concealed the essential state of facts. The 

secondary sources used were selected according to the level of visibility. 

The results offer a general view, as a “snapshot,” of the main set of characteristics related to the 

significant issues of strategic management published in Romanian by Romanian authors. 

Elements related to amount and contents are taken into account and deductive qualitative 

evaluations are developed on the quality of the issues. The limits of the study are predetermined 

by selecting an optimistic approach, a fact that implies the de facto formation of a favorable 

sample consisting of elements to be researched. 

This study represents a point of entry for a “who’s who” type discussion on the current strategic 

management theory in Romania. Its exploratory character allows the planning of a higher scale 

research in order to devise a more reliable inventory of the products related to the field and to 

measure the real impact of the knowledge diffused by these works, books and articles.  

By choosing this topic, the author attempted to draw attention to the necessity of researching on 

the “production” of theory authors involved in a certain field – in this instance the strategic 

management – in order to decide if the research framework of the associated practice has a 

reliable basis. Even if structured in a rather elliptical style, the conclusions suggest that in the 

Romanian field of theory there is still a wide array of unbeaten paths. 
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I. Introduction 

The year 1990 witnessed the downfall of the ideological and political barriers which had impeded 

on the diffusion of management works. This fact triggered the development of a national 
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specialized literature which attempted at drawing the attention of local practitioners, and also of 

those attending at the time various stages of training in the field of management. Instead of the 

“official” textbooks, issued by groups of “authorized” writers, several author works were issued, 

and then subjected to the market validation on the model provided by the practice developed in 

the Western countries. During the following years, series of books focusing on theoretic 

segments of interest related to the up-to-date management have been issued. The features of 

domains such as accounting, marketing, human resources management and other similar 

segments were defined due to works, books and articles, issued by Romanian authors and 

referring, in a way or another, to the Romanian context.  

Strategic management can be considered as one of these segments of interest related to 

management, and more comprehensively, to economy as a whole. If the issue of the first 

textbooks can be traced between the years 1995 and 2000, both the label and the concept 

“strategic management” have diffused vertiginously both within the programs of study  provided 

by higher education and within the day-to-day slang of the decision makers. Both “strategy” and 

“strategic management” have permeated the discourse referring to works considered as being of 

significant importance. Moreover, these terms have been associated as attributes with other 

concepts, as for instance “marketing” or “tourism”, and in this manner the final result has become 

more difficult to interpret when taking into account the initial meaning of the term “strategy”. 

As the interest for this topic and for the labels associated with it has increased, a review of 

Romanian achievements in the field of strategic management theory will be indeed useful, and 

this approach will imply research on the works which have been issued on the one hand, and on 

institutional structures and authors diffusing knowledge related to the field on the other. Focusing 

on this specific field of management, this study will rely on textbooks used at higher education 

level and also on materials attempting to become training instruments designed for the university.  

 

II. Some inspirational Western models 

On one way or another, the reading public has shown a constant interest in the synthetic 

approaches of retrospective character related to various fields of science. As the evolution 

progress involved in the knowledge development has augmented during the last decades, the 

demand for such works has also seemed to increase.  

The strategic management has not remained immune to these signals, and has adapted to a more 

mature trend involving general management and the organizational behavior. This orientation has 

developed more in countries with a sound tradition in the field, such as the United States, the 

Great Britain and France. However, the necessity to introduce order into the field, a field most 

frequently considered as an interest arouser at national level, is being also taken into account at 

the moment in the countries with emergent economies. In these cases, the domains of interest are 

represented by the national contributions and by the manner they influence the field at a national 

scale. 

If one is searching for reference patterns for these retrospective approaches in the American 

literature, as the United States were the most creative area during the last decades, one can 

distinguish the existence of two great categories. As one of them focuses on the significant 

authors, the other’s main domain of interest is represented by essential ideas and concepts. In 

other words, the first deals with a “history” of the authors organized in a chronological manner as 

the second can be seen as the history of “structures” which evolve according to specific concepts. 

Obviously, in both cases one cannot refrain from a complementary approach, the authors being 

reviewed by mentioning their contributions, as the “history” of concepts is described by referring 

them to their creators. 

Some of these critical reviews are fathered by renowned names of the field, a fact that, even if in 

a succinct manner, imposes self quotation. The significant amount of works edited by names of 

reference for the field can also be included in this category of syntheses. The collections of 
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reference articles issued in special editions of best business reviews or journals are designed in a 

similar manner. 

The list of this kind of syntheses issued in English is very comprehensive. One can identify in it 

interesting titles and lists of authors. In the same manner, certain “author syntheses” are of real 

interest due mainly to the prestige of the authors.  

Moore (2001) builds a list including several authors specialized in strategic management, such as 

Andrews, Ansoff, Chandler, Porter, Mintzberg and containing also an amount of consultants of 

this field. Some of them, such as, for instance, Ohmae or Henderson, are renowned for their 

theoretical works in strategic management.  

Mintzberg and Quinn (1992) structured a synthesis focusing on the strategic process, a synthesis 

involving more than two dozens of contributors. Moreover, Mintzberg, Ahlstrand and Lampel  

(1998) built an “inventory” of what had been issued related to the strategic management field by 

grouping the authors in a number of ten “schools” with the subtitle “A guided tour through the 

wilds of strategic management”.  

A modern synthetic approach focused on concepts and taking into account the significant up-to-

date topics was used in Canada by a group of professors, the main authors involved in this project 

being Taïeb and Toulouse (1996). Their vision is rather detached from the clichés of the 

American space, a fact that supports an elegant integration of the various “directing lines” of the 

field. 

As the strategic management, a concept which has been defined only for half a century, is being 

analyzed from the point of view of general management, the syntheses where this concept is to be 

found have increased in a significant manner. The “who’s who” type lists have become more 

comprehensive in various shapes, their contents focusing on the authors’ main characteristics, 

such as education, experience and their main works.  

For instance, Matteson and Ivancevich (1999) devised a synthesis where two dozens of “classics” 

are exemplified with several excerpts from their works, while Pugh and Hickson (1989) (a work 

translated into Romanian too) built their synthesis on summaries of complete works belonging to 

significant authors. Cooper (2000) is a good example for the category of authors who devised an 

extensive list of authors, each of them being allowed a space similar to that provided in a 

specialized dictionary. 

Among the journals, one can distinguish the case of Harvard Business Review who created 

special editions such as “business classics”, dedicated to general interest topics. Usually, they are 

more restricted instead of taking into account a wider field such as strategic management.  

Finally, we have to mention the strategic management synthesis provided by the English variant 

of Wikipedia. However, this synthesis focuses on reviewing the evolution of significant concepts 

and ideas, providing also a good “visibility” to authors of the field.  

 

III. Methodology 

The study analyzes the material issued by Romanian authors during the last twenty years in 

Romania, in Romanian language. The books issued at a national scale have been mainly taken 

into account, but also the university type textbooks with a local diffusion which are however 

“visible” when using search engines on the Internet.  

On the other hand, articles and specialized conference works published in journals and 

proceedings have been reviewed. The analysis of this segment has focused on a category 

consisting of a number of journals categorized as B+ class and having a good visibility in 

Romania, and also of several conferences that seemed to have a more obvious orientation 

towards management and strategic management due to the titles of the proposed sections and of 

the selected works.  

Two dozens of authors were selected as they were associated by Google with the search words 

“strategy” and “strategic management” in the Romanian context. The names were selected in 
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order to be analyzed only if the respective key words were to be found in the title of a work 

dealing with strategic management. The names of authors discussing the strategic management of 

a function of organization, as human resource management or marketing, were not selected for 

the analysis. There is no importance oriented delimitation between the twenty fourth author and 

the twenty fifth author of the list and the list doesn’t involve any qualitative criterion of 

classification.   

Several qualitative and quantitative features were taken into account for the dyads author-work 

selected, which could provide a general image of the standard related to the theoretical products 

belonging to the textbook type.  

The qualitative comparison between the two types of works has taken into account both the 

identification of authors common to the mentioned types and a rather relative focus on certain 

topics of interest for the international literature of the field.  

The analysis highlights a causal relationship between the features of the national policy involving 

the higher education and the characteristics specific to the state of facts related to the researched 

field of the theory.  

Taking into account the aforementioned elements, the study can be described as having a 

descriptive character and providing some explanatory elements. The researched time span also 

provides the study with a longitudinal character. Finally, the developed domain of discussion 

proves itself to have an exploratory value.  

 

IV. Landscape of the Romanian strategic management theory 

In Romania, the strategic management is a subject specific to faculties of economic sciences and 

business administration, in most of the cases the named subject being available starting from the 

bachelor stage. During the last decade, the subject was also appropriated by the engineering 

faculties, and mainly by those of economical engineering. Thus, one can state that the subject is 

available in the curriculum of all the comprehensive universities. However, we should point out 

that the subject appears to be a pillar of the MBA programs framework provided by all the 

universities. 

From public organizations to consultancy companies, there are numerous providers of formation 

courses besides the university type courses. Their activity is stimulated periodically by the 

appearance of certain opportunities such as the POSDRU European projects.  

In this context, an evaluation of the written materials in the Romanian language by Romanians 

existing as a support for these courses represents a domain of real interest.  

The most frequent generic title of the works associated to the field is “strategic management”. 

Such a plain title supports the allegation that the respective book attempts to be mainly a 

textbook. Nicolescu (1996) issued as an author/editor a collection of authors who had discussed 

various general or functional topics related to the company by taking into account the “strategy” 

concept. In most of the cases, the references were rather awkward and the whole lacked 

substance because it referred to up-to-date strategic management. However, the work has the 

merit of being among the first works with diffusion at a national level.  

Further on, Băcanu (1997) and Ciobanu (1998) came up with generic works related to the field. 

One should also take into account the issue of a translation with this title coming from Allaire 

and Fîrşirotu (1998). This work can be considered as a “landmark” for this analysis as one of the 

authors, a professor at a Canadian university, is of Romanian origin. 

Starting with 1999 and during the following decade the most titles which are available on the 

market today or are being used as university course materials were issued.  From these materials, 

roughly two dozen titles have visibility on the Internet, less than half of them being made 

available by the public system of book distribution. 

An analysis of the amount of information these books provide shows that only  few books count 

between 250 and 350 pages, most of them counting 200 or less pages. Due to the fact that the 
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average for western materials related to the field is of 350- 400 pages, one can infer that certain 

topics are discussed in a succinct manner and some topics are missing. Moreover, as in the case 

of the course materials conceived in the American manner an amount of 50-60% of the whole 

deals with case studies, within the Romanian materials the case studies are not often available 

besides the theory matters, the analysis identifying only five titles dealing with case studies from 

a list of 30 textbooks or similar materials. 

Taking into account the bibliography used which further on generates the structure determining 

the approach available in the respective book, an Anglo-Saxon and mostly “American 

connection” becomes obvious, a connection to be distinguished at the majority of the Romanian 

authors, and also a “French connection”. The latter is represented by Ciobanu (1998) and 

Niculescu (1996). 

A content analysis proves an obvious tendency towards the textbook format, without taking into 

account the promotion of new idea, models or concepts. The labels or “innovations” to be 

afforded to the Romanian authors are seldom. It is less difficult, however, to distinguish the 

theoretical background of the author because certain aspects associated to his favorite subject are 

indeed emphasized. For instance, in the case of Niculescu’s works one can distinguish the 

preference for the approach and topics related to financial analysis.  

In what the coherence of structure related to the presentation of strategy or to the strategic 

process is concerned, this coherence is specific only to a small amount of the researched works, a 

segment of around 30% of the total amount of researched works. 

In what the approaches involving the strategic management in the studies issued in journals or 

proceedings are concerned, a rather moderate representation can be distinguished. As the studies 

using the “strategy” label due to marketing reasons are excluded and a content analysis is 

developed, less than 5 % from the total amount of articles from a sample of B+ journals and 

conferences with ISI labeled proceedings may be considered as dedicated indeed to strategic 

management. 

The research on authors who have issued both studies and textbooks shows that only a small 

amount of them write regularly on topics involving strategic management or provide a project 

materialized in a set of works sharing the same direction. Brătianu and Lefter (2001) stand an 

example for the university strategic management and Ţuclea (2003) for the strategic management 

involved in the field of tourism. 

The depreciation trend of textbook quality appeared during the last three years and this tendency 

can be related to the fact that issuing Romanian material in Romania doesn’t serve anymore in 

order to improve the assessment of the teacher performance. The lack of interest in academic 

books institutionalized by the decisions makers within the Ministry of Education is not at all 

counter-balanced by the appreciation of ISI articles and studies and, as a result, it hasn’t 

increased the consistency of theory offer related to the field. The more turbulent the economic 

environment gets, the shortage is more obvious. As a result, theoretical orientations towards 

stability become a necessity.  

Besides the educational materials on strategic management with which the name of an author 

may be associated, there are many books, textbooks and “course materials” with a local impact or 

belonging to the “no name” type. These materials are in fact compilations belonging to various 

categories of value, some of them being obviously affected by dilemmas associated to plagiarism. 

Their level of coherence and consistence suggest that both those who have issued them and those 

who have used them in order to support their explanations in front of their students lack the 

knowledge required in order to counter-balance the low quality of the printed material with the 

label “strategic management”.  
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V. Conclusions 

Even if focused on the most obvious and generic aspects, the analysis developed in this study 

proves the existence of a qualitative discrepancy between the offer of materials diffusing the 

theory and the offer of strategic management courses. These materials, mainly in book format, 

are adapted to the Romanian university requirements, being namely influenced by a time budget 

afforded to the respective curriculum subject. In other words, the detected “quantitative” 

standards are rather moderate in comparison with the ones available in the western world. 

Even if there is indeed a tendency dictating any teacher to make up his own course material in 

order to avoid “the unique textbooks”, the materialization of this quantitative flow hasn’t yet 

provided a qualitative improvement. The plethora of “local sources” hasn’t yet generated any 

great innovative ideas or approaches.  

Finally, in contrast with the general diffusion of the strategic management subject within the 

curricula, a rather insignificant amount of teachers may be associated with the respective field.  
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